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Study on the Mechanism of Consumer Identification Formation with Emerging Brands in Live
Streaming Rooms

Wang Zhiyu

Jinzhong University, Shanxi Jinzhong 030600, China

Abstract: This study aims to explore the level of consumer identification with emerging brands and the influence of live streaming rooms
on consumer identification. Through data collection and analysis, it was found that consumers display a positive attitude of identification
towards emerging brands, perceiving them as innovative, high-quality, and fashionable. Additionally, live streaming rooms play a significant
role in shaping consumer identification by providing virtual interactive environments, product showcasing, and shopping experiences, thereby
enhancing consumer’s sense of identification with the brand. Furthermore, factors such as the popularity and attention of live streaming
rooms, consumer interaction and comments within the live streaming rooms, and the presentation of products and brand image also influence
consumer identification formation. However, this study is limited by sample selection and the scope of research, and future studies should
expand the sample size and consider the introduction of other influencing factors.
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