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Feasibility analysis of the internationalization of China's national automobile manufacturing brand
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Abstract: This paper comprehensively analyzes the challenges and opportunities faced by China's national automobile manufacturing
industry in the process of internationalization, and puts forward the corresponding internationalization strategies and steps. Through the
review and analysis of relevant literature, the importance of China's national automobile manufacturing brand in technological innovation,
brand building, localization strategy and international cooperation is revealed. At the same time, this paper also evaluates the feasibility of the
internationalization of China's national automobile manufacturing brand, and puts forward recommended strategies and steps, which provides
a useful reference for the internationalization of China's national automobile manufacturing brand.
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