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Research on the effective utilization of resources in the context of sharing economy
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Abstract: This paper discusses the mechanism and mode of effective utilization of resources in the context of sharing economy and its
impact on the traditional economy. By analyzing typical models of the sharing economy, including transportation sharing (e.g., Uber and
Didi), accommodation sharing (e.g., Airbnb), and knowledge sharing (e.g., Zhihu and Wikipedia), this paper reveals how these models
affect the efficient use of resources by optimizing resource allocation, improving resource utilization efficiency, and promoting sustainable
development. At the same time, this paper also identifies the challenges faced by the sharing economy in resource utilization, such as the lag
of regulations and policies, the imbalance and sustainability of resource utilization, and proposes corresponding countermeasures, including
strengthening regulatory and policy support, optimizing the resource allocation mechanism, and improving the transparency and fairness of
resource utilization. Finally, this paper predicts the development trend of the sharing economy in the future, and puts forward suggestions for
further research to promote the improvement of resource utilization efficiency and the healthy development of the sharing economy.
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