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Research on the relationship between consumer rights protection and economic growth
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Abstract: The purpose of this paper is to explore the relationship between consumer protection and economic growth. Through literature
review, theoretical framework construction, empirical analysis, and policy recommendations, this paper reveals the important role of
consumer rights protection in promoting economic growth. The study found that improving the level of consumer protection can enhance
market efficiency, improve consumer confidence, and ultimately promote economic growth. This paper uses a combination of quantitative and
qualitative research methods, including descriptive statistical analysis, regression analysis, and case studies, to ensure the comprehensiveness
and accuracy of the research results. Based on the research results, this paper proposes a series of policy recommendations to strengthen
consumer rights protection and promote economic growth. At the same time, this paper also points out the limitations of the research and
looks forward to the future research directions.
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