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The lipstick effect was used to analyze the impact of the new crown pneumonia on the consumption
of small luxury goods by households in Qingyuan City
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Abstract: The pandemic has changed the way people around the world live and consume in unexpected ways. Similarly, the shopping habits
of Chinese consumers have changed due to the pandemic. China is becoming one of the most important markets for luxury goods. The rapid
growth of demand for luxury goods in China is helping the entertainment and cosmetics industries. Although interest in the luxury sector is
growing in China, there is little research on the impact of COVID on the "lipstick effect" of household consumption of small luxury goods. It
has been suggested that the "lipstick effect" could explain the changes in household goods consumption patterns observed before and during
the pandemic. The lipstick effect suggests that as customers' incomes decline, they will abandon buying large luxury items that they can no
longer afford in favor of lighter luxury items. The purpose of this study is to determine whether the lipstick effect is occurring in selected
household consumption areas in the Qingyuan City area of Guangdong Province, China due to the COVID-19 pandemic. A quantitative study
design was used in this study. Data were collected from a sample of 384 households using a household questionnaire. The findings found
evidence that lipstick had an impact on home entertainment and cosmetics consumption during the pandemic. During the pandemic, both
commodities were at a disadvantage, and the income elasticity of the share of spending became less inelastic. The lipstick effect can be used
to predict or monitor a recession because these commodities that exhibit a red export effect are resilient during a recession. These industries,
in turn, are a source of growth during recessions or health crises.
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