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Research on the Optimization of Precision Marketing Strategies in the Consumer Market Driven
by Artificial Intelligence Based on Consumer Behavior Data Mining
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Fujian University of Technology, Fujian Fuzhou, 350118

Abstract: This study focuses on the optimization of precision marketing strategies in the consumer market driven by artificial intelligence
and conducts in-depth discussions based on consumer behavior data mining. After elaborating on the relevant background, the research
status at home and abroad, the purpose and significance, as well as the innovative points of the research methods, it systematically sorts out
the theoretical foundations of artificial intelligence, consumer behavior, and precision marketing. It also analyzes in detail the process of
consumer behavior data mining, covering data source collection, preprocessing, and the application of various data mining algorithms. It
constructs a precision marketing strategy optimization model with data mining as the core, including the drawing of consumer portraits, the
generation of marketing objectives and strategies, and the dynamic adjustment of effect evaluation. Through the case analysis of Alibaba,
it demonstrates the effectiveness of the strategies and summarizes the experiences and lessons. The study summarizes the achievements,
analyzes the limitations, and looks forward to the future research directions, aiming to enrich the theories in the academic field, provide
powerful guidance for the practice of precision marketing of enterprises, and promote the intelligent development of precision marketing in
the consumer market.
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